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The Problem Today 

• Over 1/3 of American youth are overweight or obese

• Half of minority children born after 2000 will develop Type II Diabetes

• Obesity-related diseases will account for 25% of national healthcare budget in the next 5 years

• Current generation of youth will live shorter life spans than their parents if obesity epidemic is not addressed

We’re Eating on the Go Unhealthy Food is Ubiquitous Healthy Food = Yummy Food

• 33% of  kids get more than 40% 
of calories from outside home 

• Kids eat  3 snacks per day, mostly 
junk

• 30% of kids eat fast food daily

• 50% of kids’ calories from added 
fat/sugar

• 70% of vended beverage options in 
school high in sugar

• 78% of kids no not eat 
recommended fruit & vegetable 
servings

• < 10% of kids eat daily 
recommended fruits/veggies 

• ~1% of kids’ food/beverage sales 
from fruits/veggies

• Chips and French fries are the 
most popular “veggies” with kids
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Source: “Why Governments must lead the fight against obesity” – McKinsey & Company 2010

Note: CDC estimates direct and indirect cost of  obesity to be $147B
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Direct and indirect costs of  obesity
in $ billions



The Traditional School Lunch

o Meals based on frozen foods and highly processed packaged foods
o Processed meats, highly refined sugars and flours
o Few, if any, fresh fruits and vegetables
o Low quality milk and high fructose corn syrup-laced chocolate milk
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We know how to solve problems
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1. Seat Belt Use

2. Smoking Reduction

3. Recycling Programs

4. Obesity



{bridging the great divide between convenience & health}

Health
Wholesome, Ho Hum & Inconvenient

Healthy options are currently:

• Not widely available

• Not economically accessible

• Not kid desirable

Convenience
Fun, Yum & Accessible

The food industry has captivated the 

hearts and minds of  kids with unhealthy 

food offerings consisting of:

• High fat, sugar & salty foods

• Fun food formats, popular 

characters/toys

OUR GOAL: 

To make healthy 

food desirable & 

accessible to all 

kids in America, 

establishing a 

lifetime of  

healthy and 

sustainable 

eating
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The Opportunity Today



• Daily fresh delivery 

• Hot and cold meals

• Individual or family style

• School Account Managers dedicated to customer service

• Operational support: financial management, compliance, 
& food safety

• Nutrition education included in  partnership

• Delicious: So kids love our food

• Variety: including whole grains, vegetables & fruits

• Real: Cooking with few, recognizable ingredients

• Home-style: Foods that are close to their original state

• Right-size, not super size

• Balance: we want to satisfy kids’ hunger

• Organic, local and green wherever possible

• Never ever: high fructose corn syrup, trans fats, additives, 
preservatives, artificial anything 

Our Product 

Our Service
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Available at: Toys R Us, Babies R Us, Whole Foods Market, HEB, Wegmans, 
Amazon.com, Drugstore.com, Diapers.com

Lunchbox solutions

3% of net revenues 
from sales of products 

go directly to 
Revolution Foods to 

help discount prices for 
low income schools.
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We educate our future generations

Angie Johnson Graves 
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We offer an environment where kids enjoy 

learning to cook and eat real food  

Angie Johnson Graves 
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Angie Johnson Graves 

Angie Johnson Graves 
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Angie Johnson Graves 

Syawarfield.com
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Syawarfield.com

REAL food
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